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Personal Data Protection and Internet
Advertising Regulation in the Era of Big Data

Xu Weihua

In the age of Big Data, internet advertising uses personal data on a large scale, resulting in violations of per-
sonal rights, property rights, privacy rights, and so on. The protection of personal data provides a historical oppor-
tunity for the advertising industry, based on a starting point of the commercial development of personal data, and on
the principle of maintaining balance between different subjects, to construct a mechanism of interaction between the

government’ s legislative regulation and the self—regulation of the industry, and to promote the transformation of in-
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ternet advertising regulations.



