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On Targeted Advertising and Personal Data Protection in the Age of Big
Data —A Discussion on the Modes of National Advertising Regulations
in the United States, the European Union and Japan

Cheng Ming& Zhao Jingyi

In the age of Big Data, personal data protection is facing many challenges, and targeted advertising as well as
Chinese advertising regulations are in need to be supplemented and improved. In this paper the national advertising
supervision models in the United States, the European Union and Japan are discussed. It is pointed out that Chi-
nese advertising regulations should be improved by setting up a general law on personal data protection, restraining
data gleaners in different supervision standards, enhancing the transparency of data usage via technological innova-
tion, and taking advantage of third—parties to govern data business transactions. At the same time, this paper also

recommends that a special law on personal data protection in targeted advertising should be set up in the future.



