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1. R viE, A5hFWm

HiE MR e B S0 EER R 2 —, Hikin
A S, EARNS . KRR S, A
AR 7 W 0 15 B PG IR 5T 2, i LA A )3
fEFICL , 7 KA,

(1) Good Morning, World. ( Vietnam Airlines #% g fiii
2NE) Rz, iR

R D EA N RIET &, # “Good Morning”

A, &, I, ML, (HTEREFR BERXEESR, L AN, 310018)
XEHS: 1008 6552 (2010) 06 -0112 -03

IXRERARA B T ) A AR RS 07 B, ST — R
Y. KIEFWSE, BE “World” XA~ BA B & X
B, WoR AR TR Z AL, At T
FANFAE, BEBT 1B A A F RRAR AL A T S A
MRS

(2) Yes! The Philippines, now! (Figfr4L &) =&
Wit AR, okl

IO 0 R AR R iR, TR R AT sl k.
ohb G B P WA Y T YA Yes” FlI
‘ BBV 98 AN RO B, [ “now 7
MIRER S35 B 9 S BRI T 3

(3) My Goodness! My Guinness! ( Guinness Mtjp§)
HIFR ! i e g - Mg

X iE N ESET S a1, K
FHARBIF 1 “My Goodness!” i 7 1 /A RE % 1% 5|
HIRHEWE R S, “Goodness” F1 “ Guinness” AH 7] [t sk
W R SRRk R O, MR E Y, ARl
22 W AT THE AR AU s AR 44 T (R 5

2. AR, HRETE

i h R R A ghin], RO B Y Sl i

BARYS . B, O Ticiemss, a7
HUTHTE TR . XA A, FLERR
B S Z B 5C & 1, U have, get, give, choose,
buy, keep; A 8 7R AT XF A SE g A,
take, use, have; A LERIR AAMTR 7 i 1) S 58 715 2 1Y
TR, . feel, love, like, need 4,

(1) We lead. Others copy. (FRYEEIHL) FA140
e, MAfR

y
‘now” , “Yes
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WY “lead” F1“copy” PR HL A9 iR,
B IR TR ENHLAY S EN I ARE (copy) FIBE M
FRAE R 7 it A ez (Tead) o

(2) Buy One Get One. ( Dannon RS &) K—
%

BT ENR “buy” T “get” S O A U
HEGEARMM O, s, R RS RS A
1, SR E A PR SRR, RS
L SZ AR R RSN DGHR .

(3) The Globe brings you the world in a single copy.
( CHER) Z28) —MHET, HE4k.

(FRER) Z2E MM AT “bring” —id], LU
SRPIZ G AT Y B ET RO A g, FRARK
MRAER, R ERLES, e ik op (= A SR B3 A/,
HEEH A 2B AL

3. FABEF, BRIAA

HHAURIIRE, RIULIRIE g 42 ) & h e
eyt AL, JTEIBENMIEREIN, BABRET,
A RS R W SE AR, T 0 b R TR 253 14 i R A8 4/ T
WIRE ) & i E RIS E R RRE Sy . fldn .

(1) Poland Spring makes everything -+

Refreshing ---

Fun ---

Satisfying ---

Soothing -

Delicious -+

Pure! ( Poland Spring I 2% 45W" SR /K)
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F— ) A A, A TR IE R
B, R BDRE L B R —— R B S
ZEN—FE L. M. T B AR AIERGE, IRILT IR K Al
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A “new” TEJ 5 B il p B SIRAR
N E R B A E T A, R LU B R A
W BT, filn.

(2) NEW FRAGRANCE. NEW CLASSIC. (POLO
Palph Lauren Blue (8 Bk LK) B &k. i
A o

]SS EIERAT T 2 XA iR O
AR SRR “new” XA~ ia] BEBE S 417 a8 i

B, BUIRE, SCECRETIE AT B AR S B G E AE
B, [Em, T BRI, AT R o HE 5
PR 2877 S AT LR, 3k I R A TR A 1 1Y L
BRI =S Bl

(3) The most unforgettable women in the world wear
Revlon. (Revlon fldfgsity) 5t b AXMERH L NARH]
grrek,

P e B W T O A B AR UG Revlon 215 1
AR, HAYE T2 Lm0, 1R AR
SR LA W SE AR

4. WAMEALW, RESE

AR A B DL B R4 B — 2 7
HEZ R ke BB o XL LR R G . 2748, A%
TFHES ErRR ], BAARRNA®T), BEa1E) &
YETE A S A A R BT 4 AR Y B RRS A
LZEUE

(1) When your taste grows up, Winston out — tastes
them all. (Winston i () B IR &R A5 &, AR
23 25 IR T 0 A A S AN [ L o

“out —taste” X —E F A EE RIS W, LA
fif sy BRGE ERET, ML TR AR AE 1 B
P

(2) Fly - by — day home — by — night operation. (US
Airways REMTZSAF]) AR AT BRI

TEANA B — I A R st b, T
g “fly - by — day” 1 “fly — by - night” PJ~4 5058 4
TREL T2z A VD (ERER AR S, JUIIE 5 R 55
TTHIARE

(3) All combined with loving care to give that oh — so
- good —to — be — alive feeling. (FEfLVEBHN 45) &
T RN W I 7 DU A IR Z

T T2 400 1 A 75 A T B R AR J— M 5 1 iR AL Y
42 41 oh — so — good — to — be — alive, 2571 %% & BTG
. B SRS, R3] 1 AR E A RCR
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M B RER A, Q3B 1) T LA I 2% 5 AN AN
B HBIE AR B S A G, BTG, A T AR R ST
S AR, TR R 3 R A I R AR A 4
T, AL | Fin S L SR FAROCE

BB A A 25— P 7 ik J2 35 7 (Coinage) , i I B
2k WBERE B, AR G B R, A F)
W S TR H . il

(1) When you’ ve been voted best airport in the world
two years in a row, what do you do for an encore? — Create

an Airtropolis. ( Singapore Airlines Frin3fias A a]) MR
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BESPAER LN T B B R AR L, S TR IR K
Iy, IRIESf 47 —f15E Airtropolis

TR 25 28 w0 — T bR, o, air-
tropolis J:FT i AR, SEFR 4T air + metropolis, “Me-
tropolis™ JEUSC S HEAN R 2l S5 A oo 3kl 7, T
Ab5 “aie” B, SN TERRIZAFMIERZE | AT ST
A BOER], Je— Rk RER P i

(2) The Orangemostest Drink in the world. (& 71k
Bt E R AR

S TR S R, S Al O
, ¥ “orange + most + est” HEE—ERFBREE
, BN ZUMASERCR, DARCEE iR A ], R
T AT AT A o

BT A 1 25 —Fh Oy iR A2 F PFS ( Anagram-
matic Spelling) , L EIPF, FEPEORE B, LR HKD
TN S RN — B L, R SR SR
AgeE, NMEIAEH. #ilan:

(3) Gatorade is Thirst Aid. (TP R B,
TR

X—7 & ¢ Thirst Aid” 5 e AT 2RI B9 First
Aid” (2R, A3 G 2R " First Aid”, T84
Himiy, AEAH] “Thist Aid” (fE2ZY)) .

(4) Drinka Pinta Milka Day. (ZF43)"4%) 3 & KW
— B

NS IR s R T AR AL, SRR
NHRRE S E R E R R, HIEMAYPFS W Drink
a pint of Milk A Day” . {FLEEHS & HUEL I 0 M0 FLTT 35 1 75
WHNSE, WOy, MR, BHREET TIRZ
Z1E 38

6. WRF B, Filbiki

FAEATE) S YGERE AT Z MM, TR
AR SR B R A . AR — 2R AR A, (E B XS
W& T, G T DA A AR AR i 2
7 iR R T TR AR A, DA 3 — o 3l JR o 55 A
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(1) Buschhhhhhhhh!

Introducing a new beer with a bright new taste. Even a
sound all ITS own. (Busch 757 MUE ) 28T AGMIE | 258
B 2 AR

XRATAT (Bush) MREPR—JU 42, 42 1Y H T 2
—RIEAE B TF SR ) “Bush” W 745 T4 i b o
J# (Bush) F1ZR i (hhhhhhbh) B4, Hifi 2z b g
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(2) Deck the halls

With plop plop plop, fizz, fizz

Fallalalalalala--- Ahhh! ( Alkaseltzer 229 25) %)

XA s G S i o T R, B
MG — B AR 2 B Bt e i, AR S 2t TN
AR S HE M55 “plop plop” (JTFMUEATA ) , sz
fizz” (PGPS FO LR IR 7 ), Fallalalalalala”  (F¢
WEA) o AMTAFIEDL, ZHWx, W EEN, HE&
W, Wt atAgEXAER? A “ Alkaselizer” f£5F
I, R (87 SRR T Alkaseltzer”  BRERY
PIEER “FT, B T RS A AL, AR
“Hahh

7. WHAMSEE, FIAGEE

A7 2L AR AR [ A, BV E A SRS
M, SR S AME TR, (R A S E X
PRk bR Ba, DAMRS I 2 iR

(1) IT* S D? J2 VU ALL OVER AGAIN. IT’ S
NEW Z. (NISSAN JE K% ) HFi WAL, B S0 T
Bk

BAE—WF R R &, ek “De J72 VU & —
M)¥ETE, BN “has been seen” (HEIL, FHI), EE-—
BB SR RIS AR, x4 SR if e i, B
AR T AR IHAER, SORR TIREREF

(2) Order it in bottles or in cans.

Perrier — with added je ne sais quoi. ( Perrier 2&7K )
TR L TR 7 BOK—— A HIE RIS

K (Perrier) ZILEASH R, %E b
VA« ORHEE ) 44 T, 728 i b i AR 35 T A
B S E A S g0 X T LT e ne sais
quoi” YRS “Tdon’ tknow what”, X AJTHRAE)
wE, SIE T AN SOKMEa, XERWT EMIES
12 B XU

PR —F S R BRI A S PRik &, ) S bEE
M2 B A MW A R . EBIEE) &b, Aok
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WA A B R L SRR A X 0
Kb ) EROR, BRI T BRI SR
G A e ) AN PR AR PR T o X B T R A 1Y
WFFEAUEBTRATHE— L VR T IGEE T RS, R
RBATIRAE T 75 Fh— WA R L DAL 22 A2 3 WL & A
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