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sion of the America harvest phenomena has obvious significance to the Chinese newspaper which also experience the
development trough to develop and upgrade. Based on analysis of specific means of newspaper harvesting strategies
this paper investigate the America newspaper harvest phenomena and the influence of it for journalism from two per—

spectives of business management and social function.

Media Supervision and Guidance of the Doctor — patient Relationship Issues
—Based On the Content Analysis of Qianjiang Evening News’ Coverage

Fang Jianyi

The conflicts between doctors and patients have been the hot social issues in recent years. In this paper the au—
thors make a quantitative analysis of the concerned reports in recent 7 years on Qianjiang Evening News by way of
content analysis from the report themes the sources of information report types semantic orientation and so on. The
results show that reports on doctor — patient relationship showed an upward trend year by year the negative reports
are too concentrated the themes of positive reports are too unitary and lack of depth reports and comments etc. In
the end the authors put forward that media should keep balance of positive and negative reports and increase depth

reports and the use of internet to better guide public opinion and ease the doctor — patient conflicts.

Exploration and Innovation of Chinese Quiz TV Show
Shen Jian

The Quiz TV show was originated in western countries which performed as games contests and Q&A  etc.
the participants can won the prize by competing intelligence and knowledge the purpose for this show is spreading
knowledge through an entertainment way. The Quiz TV show has developed in China forl4 years which cause a deep
influence in people’ s value orientation and knowledge structure. This essay will analyze the actuality and specialty
of Quiz TV show in China sum up the problems and defects in the process of development expound the way to inno—

vate this kind of show hoping to provide some reference and theoretical support for Quiz TV show in the future.



