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N 1984 ( ) 1984
1987—1988 . 1987—1988
1989
1989
\ 20
; (
) 1
() 20
o 1 N
N 1989—2012 . \
o 1 1 1987—1988
. 20
. (2006
0.78%) o
2012 1989 5.71 4.71 ; 2012
1989 11.76 10.76 1989.
1990. 1997. 2007. 2009. 2011
1 1989—2012

/ / /% / /% / /%
1989 0. 31 34.78 1.27 27.00 4.15 -3.94
1990 0.33 6.45 1. 36 7.09 4.12 -0.72
1991 0. 36 9.09 1. 56 14.71 4.33 5.10
1992 0. 39 8.33 1.75 12. 18 4.42 2.08
1993 0.48 23.08 2.30 31.43 4.76 7.69
1994 0. 60 25.00 2.96 28.70 4.95 3.99
1995 0.77 28.33 3.85 30. 07 5.01 1.21
1996 0.96 24. 68 4. 84 25.71 5.04 0.60
1997 1.02 6.25 5.10 5.37 4. 98 -1.19
1998 1. 06 3.92 5.50 7.84 5.16 3.61
1999 1. 11 4.72 5.96 8.36 5.35 3.68
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/

/ /% / /% / /%
2000 .14 2.70 6. 85 14.93 6. 00 12. 15
2001 .15 0. 88 7.40 8.03 6. 44 7.33
2002 .17 1.74 7.79 5.27 6. 64 3.11
2003 .22 4.27 8.42 8. 09 6.93 4.37
2004 .27 4.10 9.24 9.74 7.26 4.76
2005 .28 0.79 9.78 5.80 7.63 5.09
2006 .27 -0.78 10. 13 3.58 7.99 4.72
2007 .39 9.45 10. 75 6.12 7.73 -3.25
2008 .41 1.44 11. 41 6. 14 8.08 4.53
2009 .50 6. 38 12. 05 5.61 8.04 -0.50
2010 .54 2.67 13. 05 8. 30 8. 46 5.22
2011 .68 9.09 13. 80 5.75 8.24 -2.60
2012 77 5.36 14.93 8.19 8.42 2.18
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(1989—2012 )@
/
( =100) =100) ( =100) (  100) (  100) =100)
1989 116. 2 / 115.3 121.2 192.7 117.8
1990 100. 3 / 101.9 102. 4 107.6 102. 1
1991 103.3 / 101.5 103.4 100. 8 102.9
1992 107.7 / 101. 4 109. 1 103.3 105. 4
1993 114.3 / 107.9 109. 2 107. 1 113.2
1994 135.2 119.6 113.9 106.9 157.6 121.7
1995 124.7 116.8 109. 7 107. 1 122.2 114.8
1996 107.7 108. 5 105. 3 101. 1 139. 1 106. 1
1997 99. 8 103.5 102.3 104. 4 112.8 100. 8
1998 96. 8 99.3 99.0 102.8 105. 1 97.4
1999 95.8 97.3 97.9 101.0 104.9 97.0
2000 97.5 99.2 98.1 100. 2 105. 4 98.5
2001 100. 6 98.9 98.3 98.5 108. 1 99.2
2002 99.9 97.9 98.7 96.5 100. 8 98.7
2003 103. 4 97.5 98.5 98.4 100. 3 99.9
2004 109.9 98.2 99.6 96.7 101.0 102.8
2005 103. 1 97.9 100. 2 97.6 100. 3 100. 8
2006 102.6 99. 8 100. 8 99. 1 100. 2 101.0
2007 112.3 99.4 101. 1 102.0 99.7 103. 8
2008 114.4 98.4 103.7 103. 1 101. 5 105.9
2009 100.9 97.9 102.0 101. 5 105.0 98.8
2010 107.6 98.8 100. 3 104. 3 101.3 103. 1
2011 111.9 101.8 102.3 103.9 100. 8 104.9
2012 104. 8 102.9 102. 1 102. 1 101. 4 102.0
[©) 2 1989
(1989—2012 ) 1990—2013.
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3 (1998—2012 )@
/
( =100) ( =100) ( =100) ( =100) ( =100)
1998 99.2 99. 4 99.0 102.9 105.2
1999 98. 6 98.7 98.5 103.3 104.9
2000 100. 4 100. 8 99.9 107.5 104. 6
2001 100. 7 100. 7 100. 8 106. 1 101.9
2002 99.2 99.0 99.6 99.0 101.0
2003 101.2 100. 9 101. 6 101.7 100. 4
2004 103.9 103.3 104. 8 102. 8 100. 6
2005 101.8 101. 6 102.2 100.9 100. 8
2006 101.5 101.5 101.5 100. 3 100. 7
2007 104. 8 104.5 105. 4 99.1 100. 7
2008 105.9 105. 6 106. 5 100. 6 102. 1
2009 99.3 99.1 99.7 102.9 107. 6
2010 103.3 103.2 103. 6 102. 6 100. 6
2011 105. 4 105.3 105. 8 101. 1 101.0
2012 102. 6 102.7 102.5 101.7 101. 4
2) 1989—2012
(
1994—2001 ); 2002
. 2. 3),
CPI
CPI
( 4) R 2 (45)
N . CPI @
/% /%
/ CPI
( CPI=0) ( CPI=0)
1985—1991 17.7 8.2 18.1 8.6 9.5
1992—2000 14.1 6.2 18.5 10. 6 7.9
2001—2009 3.1 1.1 6.5 4.5 2.0
) 1998 3
1998
(1989—2012 ) M 1990—2013.
@ M . . 2011: 45.
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¢ by 1998—2008
33.10% ~42.20%;
5
. 2 (46)
5 (1997—2009 )@

/ / / CPI
1997 1.13 100 6.12 100 100
1998 1.22 108 6.52 107 99
1999 1.3 115 7.48 122 98
2000 1.36 120 9.17 150 98
2001 1.37 121 9.77 160 99
2002 1.41 125 10.23 167 98
2003 1.44 127 10. 71 172 99
2004 1.5 133 11.82 193 103
2005 1.52 135 12.48 204 105
2006 1.52 135 13.51 221 107
2007 1. 68 149 14.29 233 112
2008 1.71 151 14.29 233 119
2009 1.81 160 14. 98 245 118

() .

20 80 .
o 6 1989—2012 . 2012
24564.7 1989 1373.9 17.88 16.88 ; 2012
7916. 6 1989  601.5 13.16 12.16
(4.71 ) (10.76 ). 3 1989
. 1996
2001—2012 .
@ 2005 3 “ ” 360. 49 3. 41
5 363.90 o
¢ ) (1998 M : 1999: 703 )
(2008 M 2009: 420; . M .
2011: 46 47.
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1989—2012 13.36%
11.86% (7.87%)
(11.31%)
20 80 .
2000 .
6 ©
/
/ 1% / 1%
1989 1373.9 16. 41% 601. 5 10.39%
1990 1510.2 9.92 686. 3 14.10
1991 1700. 6 12. 61 708. 6 3.25
1992 2026. 6 19. 17 784. 0 10. 64
1993 2577. 4 27.18 921.6 17. 55
1994 3496.2 35. 65 1221.0 32. 49
1995 4283.0 22.50 1577.7 29.21
1996 4838.9 12.98 1926. 1 22.08
1997 5160. 3 6. 64 2090. 1 8.51
1998 5425. 1 5.13 2162.0 3.44
1999 5854.0 7.91 2210.3 2.23
2000 6280.0 7.28 2253.4 1.95
2001 6859. 6 9.23 2366. 4 5.01
2002 7702. 8 12.29 2475. 6 4.61
2003 8472.2 9.99 2622.2 5.92
2004 9421. 6 11.21 2936. 4 11.98
2005 10493. 0 11.37 3254.9 10. 85
2006 11759. 5 12.07 3587.0 10. 20
2007 13785. 8 17.23 4140. 4 15. 43
2008 15780. 8 14. 47 4760. 6 14.98
2009 17174.7 8.83 5153.2 8.25
2010 19109. 4 11.26 5919.0 14. 86
2011 21809. 8 14.13 6977.3 17. 88
2012 24564.7 12. 63 7916. 6 13. 46
() : . (1989—2012 ) 1990—2013.
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113 ”
o (
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CPI N
7 18 —70 (2010—2013 )@
8 12—20 20 200
8_]2 ”
[ 0
/% /% 1% /% /% /
2010 16.5 27.8 26.5 14.0 7.9 12.75 3.45
2011 22.5 25.6 25.5 17.1 9.2 13.43 3.5
2012 19.5 25.5 28. 1 17.2 9.8 13.67 3.27
@ (1989—2012 ) M 1990—2013;
. (1989—2012 ) M . : 1990—2013;
. (1989—2012 ) M : 1990—2013.
@ 200 o
EB/OL http: //www. chuban. cc/ztjj/ydde/.
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/% 1% 1% 1% 1% / /
2013 19. 4 26.3 27.4 17.3 9.5 13. 68 1.28
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of a media access solution — AD - with translation — AS.

Media Use of the Visual Impaired People
and the Media Accessibility Situation in China

Based on the Investigation of the Visual Impaired in Zhejiang Province

Li Dongxiao

Based on the investigation of the visual impaired people in Zhejiang province the paper found that: Television
is the first choice media for the visual impaired people that is the source of the information and entertainment; Al-
though radio is the second rank media for the visual impaired people the audience show stronger loyalty; Mobile
phone has the high using ratio but the main purpose of use lies in interpersonal communication function; The using
ratio of internet of the visual impaired people is low. The reasons include both barriers in media use and lower media
need. Being lack of skills such as reading Braille or using internet are main subjective factors leading to lower media
use. However the poor situation of media accessibility is the main subjective reason based on the investigation of

media accessible service in China.

Research on Social Influence of the Digitization
Evolution of Reading Behavior

Li Xinxiang

The digitization evolution of reading behavior has profound impact on knowledge learning cultural exchange in—
formation acquisition thinking mode and human civilization. From the perspective of sociology the positive impacts
lie in that the evolution of reading behavior will push the process of the development of democracy economy culture
and social harmony while the negative impact in the doubt about political authority and economy development and

disappointed with the cultural development and the dispelling the common ideals.

How High of the Book Price in China?
—An Analysis of the Tendency and Features of Book Price in Recent 20 Years

Wu Yun

Since the late 1980s China’ s book prices emerge the increasing trend by degrees year after year and book
price hike becomes a permanent feature of Chinese publishing industry by the indicators of the average sheet price
and the average book price. Since 1996 the book price rising slows down. The book price changes keep pace with the

development of macro economy and the consumer income growth but the book price rising rates are higher than the
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rising rates of the overall social consumer goods prices over the same period. The Chinese psychological prices and

price expectations of books make an impact on the social holistic cognition of book price.

On the Application of Collaborative Filtering Algorithm in the
Innovation of Editing Process: Possibility and Feasibility

Wang Pengtao

This paper analyses the unique function of the collaborative filtering algorithm in the editing process which in-
cludes topic selection revision promotion market research and post — sales service and the proper use of the col-
laborative filtering algorithm can help top managers to select strategic creation scheme and avoid operating risks then
the performance of resources integration and business cooperation will be improved sharply. From the perspective of
operating process the author states the mechanism of the use of collaborative filtering algorithm and discuss the pos—

sible problems and the countermeasures.

Time and Space of Animation Film in Natural Philosophy
Xu Zhouchi

The tradition of “long long ago” is not only the heritage of classical narrative but also an exposure of specific
relationship between time and space on animation film. Natural ideology has been expressed through this sort of rela—
tionship. Natural ideology is a social ideal and world view conveyed by western narrative that complies with nature
pursues instinct and returns to soul. It reflects the persistence on outstanding narrative of the contemporary western
animation creation. In most of these stories natural ideology turns out to be the persistence on natural order and hu-
man dignity while the true meaning of which is to emancipate human instinct and return to soul. Analyzed from the
angle of natural ideology the so — called adult interest in animation conveys the repressed childhood mentality and in—

tention. It explains why an outstanding animation creation could obtain the fondness of both adults and children.

Dual Interpretation of the USA Newspaper Harvest Phenomena
Li Saike

In USA many newspapers took harvest strategy when the development of the industry is in trouble  which is to
compress the layout reducing its frequency and distribution area large — scale layoffs and other means to reduce the
cost to maintain a certain profit space but the harvest means also bring USA newspaper the news resources erosion
and reporting ability contraction. Harvest strategy for development of the newspaper and the press is the survival or
self destructive? The reality is often not the dichotomy of this simple can be summarized. For the news industry which

is given and looked forward to the democratic function based on more cause for a profession concerned and discus—



